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ABSTRACT 
In this study the author reviews existent studies and models on growth and development of the firm, and tests the effectiveness of these models using the case of Softbank Corporation. And the author introduces a new model for the case with strategies for growth and development of the firm.
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OBJECTIVES OF THIS STUDY
After the collapse of the Soviet Union in 1990, the U.S.-led globalization has been becoming the de facto standard. And the development and the spread of information technologies such as the PC and the Internet have spurred the movement of such globalization… 

MOTIVES AND BACKGROUND OF THIS STUDY
The author has studied about the relations between strategies and organizations in the fields of the corporate strategy and organization theory. Initially, the author understood strategies as the adaptation of organization to its environments, and had been studying about the matching of an organization and its environments statically – including the inter-organizational relations.
…
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